
faQCen tral Un i ted Met h odist Chu rch
Frequ ently As ked Questi ons 
a bo ut the
Propo s ed Fa m i ly Life Cen ter and 
the Capital Ca m p a i gn

OV E RV I EW

• Fa m i ly Life Cen ter Upgrade the ex i s ting fac i l i ty wi t h
s ec u re , i nvi ting open spaces for ga t h eri n g

• Im prove acce s s i bi l i ty, i n cluding handicapped acce s s , f rom
both Chu rch and Bu n com be Streets and within all fo u r
l evels of the campus

• Con s tru ct mu l ti l evel parking decks 

FA M I LY LI F E CE N T E R

Q Why are we building a Family Life Cen ter?  Who wi ll
use it?

A The new Fa m i ly Life Cen ter wi ll be an invi ting mu l ti - l evel
s p ace that wi ll be used by all chu rch ministries and activi-
ti e s . The new de s i gn wi ll have a wel coming and easily
acce s s i ble en tra n ce area that wi ll invi te more people into
the ministries of Cen tra l .

Q How were the pri ori ties determ i n ed ?
A The Ad m i n i s tra ti on Boa rd has been leading the discern-

m ent ph a s e . The Building Com m i t tee has worked cl o s ely
with the arch i tects who con du cted nu m erous planning
and de s i gn sessions to ga t h er input from chu rch mem-
bers and staff.

Q Do we need to get into the “s port s” bu s i n e s s / n eed to
build a gym?  

A While the Fa m i ly Li fe Cen ter wi ll provi de mu ch needed
rec re a ti on opportu n i ties for all age s , it serves many other
n eed s . It is de s i gn ed to meet the dining and meeti n g
requ i rem ents of our con grega ti on as well as housing our
Sa tu rd ay con tem pora ry worship servi ce .

Q What is CUMC’s rel a ti onship with Bank of Am eri c a ?
A The Fa m i ly Life Cen ter wi ll be built on property don a ted

to Cen tral by BOA . In retu rn , Cen tral provi des park i n g
for BOA custom ers and em p l oyees on a lon g - term basis.

Q Why are we building a parking deck?  
A Cen tral must provi de adequ a te parking for our chu rch

m em bers as well as parking space for Bank of Am eri c a
em p l oyees du ring the wee k . The logical soluti on is a
p a rking deck that can meet our obl i ga ti on to BOA for
t h eir gen erous gift of l a n d , and to meet the park i n g
requ i rem ents of our chu rch . The 62 spaces wi ll be well
l i gh ted , making safety a pri ori ty.

Q What abo ut the Sw a n n a n oa Cl ea n ers and Hay wood
Street Properties? 

A Du ring con s tru cti on of the Fa m i ly Life Cen ter, t h e
Sw a n n a n oa Cl e a n ers  property wi ll provi de parking for
Bank of Am erica em p l oyee s . A task force appoi n ted by
the Building Com m i t tee is performing due diligen ce on
l on g - term uti l i z a ti on of the Sw a n n a n oa Cl e a n ers proper-
ty. The Hay wood Street Campus is being used for wor-
s h i p, com mu n i ty events and of f i ce / cl a s s room space for
o t h er local non - prof i t s .

Q Why should we undert a ke this now ?
A With no major fac i l i ty improvem ents for over a dec ade

and with increasing ministries and mem bers h i p, Cen tra l
has simply out grown its current fac i l i ties and is con-
s tra i n ed by lack of an activi ty cen ter.

Q Wh en does all this happen – the campaign and then the
con s tru c ti on ?

A Plans call to have chu rch approval of the proj ect de s i gn
and capital campaign in April 2008 with the fundra i s i n g
c a m p a i gn initi a ting in 2008 and com p l eting in early 2009.
Ten t a tively, we hope to ‘break gro u n d ’ in early 2009.

CA P I TA L CA M PA I G N

Q What is the purpose of the capital campaign ?
A To raise mon ey for the con s tru cti on of n ew Fa m i ly Life

Cen ter and rel a ted improvem ents to our current chu rch
s a n ctu a ry and rel a ted stru ctu re s .

Q Who wants to do this?  Do our chu rch lea ders su pport
this campaign ?

A The campaign comes out of nu m erous town halls and lis-
tening session s , wh i ch iden ti f i ed a cri tical need for the
Fa m i ly Life Cen ter to su pport the con ti nuing growth and
vi t a l i ty of the Chu rch . Our Ad m i n i s tra tive Boa rd and
o t h er chu rch leaders as well as our cl er gy have all
en dors ed this ex p a n s i on plan.

Q Who wi ll lead the capital campaign?  How many chu rch
m em bers wi ll be invo lved in the campaign ?

A We are bl e s s ed that many mem bers of Cen tral have
a l re ady accepted vo lu n teer roles in the campaign , wh i ch is
s pe a rh e aded by Dianna Goodman and Steve Sl oa n , Co -
Ch a i rs of our campaign ef fort s .

Q How does the campaign su pport the mission and vi s i on
of our chu rch?

A The campaign is based upon the mission of the chu rch
and the stra tegic initi a tives devel oped by the Boa rd .

Q What policies wi ll guide handling of c a m p a i gn funds?
A All campaign funds received wi ll be handl ed with the

utmost care , using accepted stew a rdship practi ce s . Fu n d s
wi ll be re s tri cted to the purpose for wh i ch they were
given . All don ors wi ll be appropri a tely ack n owl ed ged

Widening the CircleProject/Campaign FAQ’s



and financial updates wi ll be sent to the chu rch thro u gh-
o ut the campaign life cycl e .

Q Wi ll there be naming opport u n i ties ava i l a ble in the
Family Life Cen ter ?

A As in our chu rch history with other naming opportu n i-
ti e s , the Boa rd has aut h ori zed gift-naming opportu n i ti e s
wh ere appropri a te . A list of opportu n i ties wi ll be provi d-
ed in the campaign materi a l s .

Q May gifts to the campaign be pled ged over a peri od of
yea rs ?

A Ye s , gifts may be pled ged over a peri od of up to five ye a rs
as determ i n ed by discussion with the don or. Don ors are
en co u ra ged to el ect a sch edule of a n nual pled ge pay-
m ents to com p l ete their pled ge .

Q What policies guide bequest gi f t s ?
A Un re s tri cted funds may be directed to the campaign proj-

ects or to en dowm ent funds as directed by the Boa rd .

FI NA N C I A L FAQ’S
Q What is the cost of the proj ec t ?
A The Boa rd is in constant con t act with the arch i tects and

the bu i l ders to make every ef fort to determine and con-
trol co s t s . Cu rrent cost esti m a tes are approx i m a tely $14.5
m i ll i on for the en ti re building proj ect . This co s t , wh i l e
s i gn i f i c a n t , is within the standard squ a re foo t a ge co s t s
a s s oc i a ted with building proj ects of this size and scope .

Q How wi ll we raise the mon ey ?
A The chu rch is em b a rking on a major capital campaign to

raise monies among the chu rch mem bers . All mem-
bers — c u rrent and past—wi ll be asked to con tri bute .

Q What wi ll happen if we don’t raise the needed funds?
A The final proj ect cost wi ll be determ i n ed by the final

c a m p a i gn goa l , by careful use of re s tri cted accounts for
building purpo s e s , and by the chu rch’s abi l i ty to finance a
porti on of this proj ect . Every ef fort is being taken to

avoid we a kening our chu rch’s financial po s i ti on and to
con ti nue to be good stew a rds of our re s o u rce s .

Q What is the chu rch’s current financial status?
A Cen tral en ters the capital campaign on solid financial

gro u n d . For the past 14 ye a rs , opera ting revenues have
exceeded ex pen s e s , and we have $800,000 in unre s tri cted
s avi n gs .
Debt assoc i a ted with the purchase of the Sw a n n a n oa
Cl e a n ers property and due to initial building proj ect
ex penses is approx i m a tely $1,000,000. This debt is not
i n clu ded in the 14.5 mill i on do llar capital campaign . Th e
Sw a n n a n oa Laundry Task Force wi ll make recom m en d a-
ti ons on reti rem ent of this debt .
Ex penses to up fit and opera te Hay wood Street Ca m p u s
a re paid for by Hay wood Street savi n gs and lease rev-
enu e s . We proj ect lease revenues to of fs et opera ti n g
ex penses in 2009.

Q What is our chu rch’s current en dowm en t ?
A Our en dowm ent (Fo u n d a ti on Fund) balance is $3.2 mil-

l i on and gen era tes approx i m a tely $150,000 each year for
chu rch need s . Trad i ti on a lly the bulk of the spen d a bl e
i n come is app l i ed tow a rd chu rch building ren ova ti on s .

Q How wi ll a capital campaign affect our Stew a rd s h i p
Ca m p a i gn ?

A Most chu rches of similar size show little slow down in
a n nual tithing du ring capital campaign s .

Q Wi ll this campaign affect the chu rch’s giving to other
a reas (i.e. m i s s i on s ) ?

A We do not anti c i p a te redu cti ons in opera ting bu d get giv-
i n g. Al ong with several ye a rs of growth in opera ting rev-
enu e s , the Finance Com m i t tee and Boa rd bu d geted zero
growth in the opera ting bu d get in three of the last fo u r
ye a rs .

AD D I T I O NA L QU E S T I O N S

Q What is the current mem bership prof i l e ?
A Cen tra l ’s mem bership profile consists of a wi de age ra n ge

f rom yo uth to older adu l t s . E ach age category is well rep-
re s en ted . L i ke many trad i ti onal mainline den om i n a ti on s ,
we have a strong showing of m i d dl e - a ged adults to late
reti ree s . However, u n com m on is the strong pre s en ce of
young families; we’ve con s i s ten t ly had at least 45-50 ch i l-
d ren under the age of 1 year old bapti zed each ye a r.

Q Who runs the chu rch?  What is our current lea ders h i p
form a t ?

A The most important dec i s i ons of the building proj ect are
m ade at Chu rch Con feren ces – meeti n gs wh ere every
Cen tral mem ber is invi ted and may vo te . Dec i s i ons are
determ i n ed by a majori ty of the mem bers pre s ent and
vo ti n g.
The Building Com m i t tee and Capital Ca m p a i gn
Com m i t tee were approved at a Chu rch Con feren ce to
overs ee the building proj ect .
Ot h er bodies within the chu rch that make ‘ big pictu re’
dec i s i ons inclu de : the Ad m i n i s tra tive Boa rd , the Co u n c i l
On Mi n i s tries  and the Boa rd of Tru s tee s / Boa rd of
Di rectors .

Q What is happening in the area of eva n gelism and
chu rch mem bership?  What is the growth ra te of o u r
con grega ti on ?

A S c ri ptu ra lly spe a k i n g, e ach mem ber is to be an eva n gel i s t ,
s h a ring the love of Ch rist and the good news we have in
G od with those around them . Our eva n gelical team is
con s t a n t ly looking for new ways of re aching out to others
and invi ting them to “come and see” wh a t’s happening at
Cen tra l . We con ti nue to wi den our em brace as we seek to
h elp people get con n ected in this body of Ch ri s t . Th e
growth ra te con ti nues to track around 100-110 new 
people each ye a r.


